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中文摘要：

臺灣大學為推動校務e化服務，於2006年5月建置了電子報管理平台，電子報訂閱網址為http://epaper.ntu.edu.tw。截至2007年7月，於平台上發行的刊物總數為54份，文章總數為646期，訂閱戶總數為10萬4千多人。臺灣大學計資中心在經營管理電子報平台的過程中，經常收到來自發行刊物單位的各項建議及請求幫忙宣傳推廣。有鑑於此，我們於平台網頁上歸納有意義的資訊，以增加對訂閱戶的行銷推廣。

在本篇論文中，我們以臺灣大學電子報平台訂閱戶之訂閱資料做為資料庫知識發掘KDD (Knowledge Discovery in Database)的來源，並利用資料探勘(Data Mining)技術中的關聯法則(Association Rules)，探討並建置一個電子報推薦系統。我們也主動將定期產生之推薦結果呈現於平台首頁及各單一電子報刊物網頁上。訂閱戶除了於平台上使用搜尋功能之外，也能藉由這些線上推薦刊物名單，挑選出最感興趣或有用的資訊。未來希望本推薦系統資料探勘的結果能達到更高層次的顧客關係管理，並能進而提高訂閱成功的機率。

關鍵詞：資料探勘、關聯法則、推薦系統。
Abstract:

In order to enhance school administrations to electronic-service, National Taiwan University built a platform of NTU E-paper management system in May, 2006. The URL address of user subscriptions is http://epaper.ntu.edu.tw. As of July, 2007, the number of journals published in the platform is 54, the number of articles is 646, and the total amount of subscribers is more than 104,000. In the process of managing the E-paper platform, NTU Computer and Information Networking Center usually receives the requests to promote their publications from all publishers. In light of these, we induce meaningful information and present to the platform web pages. We have a big incentive to provide recommendations to those users who are just browsing, to drive them towards a subscription. 
In this paper, we use the subscribers’ history records as the source data of KDD (Knowledge Discovery in Database), making use of the Association Rules in the Data Mining technique, building the recommendation system of NTU E-paper. We match each of the user’s subscription records to similar items, and then combine those similar items into a recommendation list. We present the recommendation lists which are generated periodically to platform home page and each single e-paper publication web page as a result. Subscribers in addition to use search function, these recommendation publication lists can lead a subscriber to choose the most interested in or useful information in great quantities of possible selections. In the future, we hope this recommendation system can reach the customer relation management of higher layer.
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